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PRESS RELEASE

For immediate release

NUTRI GROUP CALLS FOR A REDEFINITION OF PROCESSED FOODS WITH A
NEW GENERATION OF EGG PROTEIN-BASED PRODUCTS

Saint-Hyacinthe, January 26, 2026 — At a time when Québécois have less and less time to
cook — and when the expression “processed foods” too often evokes trans fats, salt and sugar —
Nutri Group is advocating for a positive transformation of the food sector. During his participation
in the agri-food panel hosted by the Canadian Club of Montréal, Chief Executive Officer
Sébastien Léveillé highlighted the need to create a new category of processed foods: healthier,
simpler, flavourful, and based on one of the highest-quality proteins available — the egg.

According to him, the industry has both the responsibility and the opportunity to “transform
processed foods” by developing convenient, nourishing products that are truly good for people’s
health. Egg protein — known for its biological value and exceptional satiety profile — makes it
possible to create ready-to-serve foods that do not compromise on quality, nutrition or taste. This
transformation represents a strategic path toward strengthening our food sovereignty and
meeting the needs of a population that is increasingly pressed for time but eager to eat better.

Leadership Demonstrated at the Canadian Club of Montréal Panel

During the event, in front of an audience of economic leaders, government representatives and
industry stakeholders, Sébastien Léveillé emphasized that healthy eating is a public-health issue:
according to statistic, 26% of Québécois and 33% of Canadians live with obesity.

He also noted that strengthening the relationship between urban and rural communities is another
central challenge for the future of food in Québec. He stressed the importance of rebuilding ties
between these two “solitudes,” both essentials to the vitality of our agri-food ecosystem.

A Fundamental Role of Care and Responsibility for Québec’s Agri-Food Companies

Mr. Léveillé highlighted the responsibility companies have to act with care and rigour to restore
public trust, in a context marked by inflation, shrinkflation and the “de-qualification” of food
products.

He reaffirmed Nutri Group’s intention to be a key player in Québec’s agri-food development at a
time when expectations toward companies are becoming increasingly complex: new
social-responsibility requirements, rising input costs, workforce-attraction challenges and rapidly
changing food habits.

Finally, Mr. Léveillé underscored the essential role of Québec’s farming families — true stewards
of the land and champions of a production model rooted in quality, proximity and sustainability.
The resilience and values of the farming families who own the company continue to guide Nutri
Group’ strategic decisions.
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About Nutri Group

Groupe Nutri is a company owned by Québec agricultural families. Since 1987, it has grown to
become one of Canada’s largest egg graders. Each year, the company produces, grades,
processes and markets more than 2.4 billion eggs — including regular, free-run, organic,

specialty and processed eggs through its joint venture Supreme Egg Products, made available to
retail, institutional, commercial and industrial clients.
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